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1. PLAN 

STEP 1: DEFINE YOUR AUDIENCE 

WHO ARE WE COMMUNICATING WITH? 

Where do they live 

(origin) 

Intra and Interstate 

What is their reason 

for travel? (Holiday; 

Business; VFR) 

Holiday 

If Holiday, what is 

their travel behavior? 

(Short Break; Touring 

/ Drive; Specific Trip 

i.e. golf, fishing, 

walking) 

Walking Expedition 

What are their 

interests and 

passions? 

Walking; Wildlife; Nature; Pioneering Heritage; 

Challenge and Reward 
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STEP 2: DEFINE YOUR OUTCOME 

WHAT ACTION DO WE SEEK THE VIEWER TO TAKE? 

List below the actions you wish your audience to take. 

i.e. visit my website; follow my Facebook Page; join my database (actions 

that lead to bookings) 

1. Share content with friends  

2. Click into Tas Treks website 

3. Join database subscription 

4. Follow us on Facebook and / or Instagram 

5. Place Tas Treks into their decision making process 

6. Make an enquiry 

7. Book a trip. 
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STEP 3: DEFINE YOUR TOPIC 

HIGHLY ENGAGING AND RELEVANT 

Choosing your broad topic and the specific focus is another key step.  We 

must have a point. If we stray from our topic focus communication becomes 

confusing and disjointed. Define your topic below: 

Broad Topic Remote Walking 

Specific Focus Guided walking tours in Western Tasmania 
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2. SCRIPT 

START, MIDDLE AND END 

After reading my Blog on Story Telling you will be ready to prepare your script 

in three parts - start, middle and end.   

START (My Why) 

Tas Treks was born from the soul of a hard core 

conservationist, John (Greeny) Riggins… that's me. 

Today my motley crew and I are climbing the summit of 

Cradle Mountain , day one of our Western Expedition. I 

was one of the original protestors on the Franklin 

blockade to protect this region… and chained to a tree 

my life passion was born. But enough of me, let’s get 

cracking. 

MIDDLE 

(Challenge) 

We have made it to the base of Cradle and she looks 

like a beauty today. The Tas Treks team of 

experienced guides have been walking Tasmania for 

generations and our ‘pioneering parties’ are always 

looking for the next great walk. While today’s walk is a 

classic, our team of explorers have uncovered the 

hidden gems across every corner of Tasmania. But 

today let’s conquer Cradle Mountain. Onwards and 

upwards.  

END (Rewards 

and celebration) 

We can see the top, around 10 minutes to go team… 

keep going, it’s worth the reward I promise. 

And there it is, absolutely breathtaking, wow.  What do 

you recon team? (gather short comments). I have 

climbed the Cradle countless times and it never lets me 
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down regardless of the temperature or conditions, 

amazing.  

Ok team lets head down, last one to the Lodge… first 

shout. 

I’m John Riggins from Tas Treks, see you again soon. 
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3. ORGANISE 

PLANNING YOUR SHOOT 

Answer the following questions to plan your activity: 

Location Cradle Mountain 

Time All Day 

Props / Material Walkers decked out in Tas Treks gear 

Talent Walkers, call friends, aged 55 plus 

Back-Up Plan Check the weather and re-schedule if required 
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4. CAPTURE 

CHOOSING YOUR TOOLS 

Research and consider what tools and tech you may need: 

Filming Device iPhone 

Teleprompter BigVu 

Support Tech Mobile Gimble; Drone 
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5. EDIT 

CHOOSING YOUR SOFTWARE 

Research and consider what tools and tech you may need for editing: 

Graphics Creator Canva.com for intro slide 

Footage editor BigVu App and iMovies 

Music Inspirational 

On screen titles/text Cradle Mountain Summit Walk; Guided; Experienced 

Tasmanian Guides; Tents or Cabins; Hearty Fresh 

Tassie Dining and Snacks 

Animated Logo www.fivver.com 
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6. SHARE 

REACHING YOUR AUDIENCE 

Select your communication mediums and mix: 

• Upload to website blog 

• eMail to database 

• Post and boost on Facebook and Instagram 
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CONTACT 

David Inches 

61448558662 

david@inspiredbymarketing.com.au 

www.inspiredbymarketing.com.au 

https://www.facebook.com/inspiredbymarketing/ 

https://www.linkedin.com/in/inspiredbymarketing/ 

 

DISCLAIMER 

Inspired by Marketing retains ownership of materials describing and 

illustrating concepts and methodologies included in its approach to Marketing 

Planning and Brand Development, generally referred to and contained within 

the Inspired by Marketing Planning Methodology.  The Inspired by Marketing 

process and methodologies must not be replicated or applied in future work 

without permission in writing from Inspired by Marketing Pty. Ltd. 
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